
CREATIVE PROFESSIONAL PROFILE 

A versatile and talented creative expert with a passion for multimedia 
design and imagery with a meticulous eye for detail. Mastery of Adobe 
Creative Suite (Photoshop, Illustrator, InDesign) and Microsoft 365. 
Excellent interpersonal and customer service skills.  

ANDREA SIMMS 
   902-240-0703  
      andreajsimms@gmail.com 
 www.linkedin.com/in/simms-creative 

 www.andreasimms.com 
 

 

KEY SKILLS 

Visual Communication & Graphic Design 
Accomplished in graphic design principles and aesthetics ensuring impactful and engaging designs. 

Video, Animation, Photography & Imaging 
Multitalented in producing high-quality videos, animation, photographs and imagery that tell a story and evoke emotion. 

Branding & Typography 
Expert in developing cohesive brand identities and utilizing typography effectively. 

Blueprints & 3D Modeling 
Experienced in technical specifications, blueprints, engineering illustrations and development of 3D models. 

Project Management 
Oversees multiple projects simultaneously, while meeting strong time management and organizational requirements. 

Adaptability 
Versatile in learning new technologies and adapting to changes and systems in dynamic environments. 

Attention to Detail 
Ensures prepress precision and quality in all creative outputs.

 

EMPLOYMENT 

Marketing Specialist — A.C. Dispensing Equipment Inc. (SureShot Solutions), Lower Sackville, 1 year 
Designer, manufacturer, and marketer of innovative beverages and beverage add-in dispensers globally. 

• Enhanced communication efficiency and supported global marketing initiatives by collaborating with engineers and marketing teams to 
develop and update bilingual technical documents, digital and print design, as well as KeyShot 3D models and technical drawings. 

• Drove significant web traffic growth and bolstered user engagement by way of design and maintenance of the WordPress company 
website and GoDaddy websites for customers like McDonald’s, Tim Hortons, Dunkin’ Donuts, and Robin’s Donuts. 

• Led and coordinated a valve replacement project for Tim Hortons Canada, resulting in a major increase in operational efficiency and 
customer satisfaction. 

Instructional Design Specialist — Dalhousie University School of Social Work, Halifax, 7-month contract 
Bachelor and Master of Social Work programs delivered locally on campus at Dalhousie University and by distance delivery via the Internet. 
• Revitalized the visual communications, graphic design, multimedia, and documentation; developed photography, imagery, and 

copywriting for social media/traditional marketing and educational material, supported students and instructors in Panopto video and 
Blackboard Collaborate. 

• Redesigned the School of Social Work's D2L Brightspace platform, enhancing user engagement and accessibility. 
• Led the migration of Dalhousie University's web content to AEM Classic Touch UI, ensuring a seamless transition for all stakeholders. 
• Initiated and executed the update of all course readings to be 'accessible for all', significantly improving material accessibility for 

students with disabilities by collaborating with the school library/copyright holders and utilizing adaptive technology. 

Graphic Designer — Haystacks Media, Halifax, 1.5 years 
Creative strategy, graphic design, and print production for large retailers, restaurants, small businesses, and start-ups across Atlantic Canada. 

• Led the development of B2B and online consumer packaged goods (CPG) marketing strategies, including social media analytics and 
email campaigns, achieving an increase in brand visibility and customer engagement for key clients like Coca-Cola Ltd., Robins' Donuts, 
Bonté Foods, Chris Brothers Meats, King of Donair, Captain Sub, and Greco Pizza. 

• Executed multimedia graphic designs, 2D and 3D illustrations, package design, and bilingual menus, resulting in a boost in advertising 
effectiveness and customer interaction. 

• Directed the management of multiple client websites, focusing on user experience and content optimization, which led to a significant 
increase in web traffic.  



 

Illustrator & Documentation Officer— Fleetway Inc., Halifax, 1 year 
A member of J.D. Irving, Limited, group of companies, Fleetway provides engineering and design (naval architecture, marine mechanical and 
electrical) technical support, design drafting, materiel & integrated logistics support (ILS) services. 

• Collaborated with engineers and navy veterans to develop and update technical publications for AOPS, enhancing the Royal Canadian 
Navy's operational efficiency by streamlining access to critical information. 

• Executed the design and formatting of technical training and maintenance publications, improving the clarity and usability of complex 
mechanical schematics for Canadian Surface Combatant (CSC) projects. 

• Conducted comprehensive research on AOPS equipment and system operations, aggregating data sheets and technical information 
from manufacturers. 

Interactive Media Designer & Illustrator — Lockheed Martin Canada, Dartmouth, 7-month contract 
The Canadian unit of Lockheed Martin Corporation, a global security and aerospace company that is principally engaged in the research, design, 
development, manufacture, integration and sustainment of advanced technology systems, products, and services. 

• In collaboration with navy veterans and engineers, designed and developed interactive animated online courseware for the navy using 
Articulate Storyline and Learninglogics LCMS, enhancing AOPS training effectiveness – commended for flawless delivery to Irving 
Shipbuilding Inc. on the first attempt. 

• Demonstrated exceptional project management skills that resulted in an extended contract for the development of PowerPoint animated 
courseware presentations for Chilean Navy Frigates. 

• Pioneered the integration of animated 'zoom' technology into courseware, elevating the team's design capabilities and setting a new 
standard for instructional design. 

• Directed CorelDRAW illustration efforts under tight deadlines as team lead, ensuring high-quality mechanical drawings and visual 
designs, demonstrating exceptional project management and compliance skills.  

Multimedia Graphic Designer/Marketing Coordinator — Self-employed/Freelance, Dartmouth, 6 years 
Graphic design, branding, multimedia, and print design company servicing small start-up businesses up to Canadian corporations. 

• Initiated innovative graphic and visual communication for comprehensive online and offline consumer packaged goods (CPG) marketing 
campaigns, including corporate identity, graphic design, package design, and website development. 

• Conceptualized a groundbreaking design for a Remotely Piloted Aircraft System (RPAS) by illustrating drone technology without depicting 
the drone itself, showcasing an ability to think outside the box and adhere to client confidentiality requirements.  

• Innovated B2B marketing strategies and authored compelling copywriting tailored to diverse audiences, resulting in robust engagement 
and brand awareness. 

• Orchestrated tradeshow, video presentations, and print marketing initiatives, seamlessly integrating promotional materials to elevate 
brand visibility and client engagement. 

• Secured a pivotal partnership with Haystacks Media and Robin's Donuts by deploying creative and responsive campaign designs. 
• Fostered strong relationships with key clients such as AeroVision Canada, Fundy Textile & Design, Major Drilling, Tri-Star Industries, 

RE/MAX Nova, and SpeedPro through exceptional design and client service. 
• Empowered start-up companies to establish a strong brand identity and marketing presence for clients such as Jetasonic Underwater 

Technologies, MLD Clinic & SkinNotes Therapeutic, Bosfam (immigration family support group), and NS Kayak Adventure Tours, 
significantly enhancing client's market presence. 

Art Director — Unified Purchasing Group of Canada (UPGC), Halifax, Toronto (remote), 13 years 
On behalf of their shareholders, UPGC negotiates volume purchases of food, paper, packaging, beverages, services, and supplies. Additionally, 
UPGC manages all aspects of distribution to the Canadian KFC, Taco Bell, and Pizza Hut restaurants. 

• Developed and directed national consumer packaged goods (CPG) marketing strategies for 20+ promotions yearly with YUM! Brands 
marketing, in addition to cultivating strong relationships with sales, marketing teams, and franchisee clients. 

• Led a team in the production of bilingual marketing collateral which included brand design, graphic design, copywriting, wall murals, 
interior and exterior store design layouts, websites, package design, trade-show materials, digital and print marketing campaigns 
(includes POS/POP, digitally animated and printed) online marketing, and  newsletters for key clients like KFC, Pizza Hut, Taco Bell, XM 
Radio, Sequel, Trucorp (Chris Brothers and Bonté Foods), Canadian Blood Services and World Hunger. 

• Executed the successful launch of KFC's inaugural website. 
• Assured website content and brand assets were continuously up-to-date and accurate. 
• Prepared proposals and budgets and coordinated project schedules. 
• Grew strong relationships with suppliers, print, and production houses, resulting in timely delivery, accurate and high-quality assembly, 

as well as clear, sharp images, vibrant colors, and a high level of detail with all campaigns. 
• Restored design team, accelerated productivity, optimized brand asset archival management, and improved relationships with clients, 

suppliers, agencies, marketing teams and franchisees nationwide after UPGC’s acquisition of Artistic Minds. 
• Boosted brand visibility and engagement across Canada, by creating captivating photography, directing on-brand photo direction, 

producing stunning photographic imagery, compelling visual storytelling, and keeping a meticulous eye on quality and detail.
  



 

SOFTWARE (MAC OR PC)

Design 
• Adobe Illustrator 
• Adobe Photoshop 
• Adobe Fresco 
• CorelDRAW 
• Canva 

Desktop Publishing 
• Adobe Acrobat Pro 
• Adobe InDesign 
• Google Docs 
• Microsoft Publisher 
• Microsoft Word 
• Open Office 
• QuarkXPress 

e-Learning Software 
• Adobe Captivate 
• Articulate Storyline 3 
• Blackboard Collaborate 
• Campus Pack 
• D2L Brightspace 
• Learning Logics (LCMS) 

Online Marketing 
• Facebook Business Suite 
• Google Analytics & Ads 
• Hootsuite 
• I-Contact 
• LinkedIn 
• MailChimp 

Presentation 
• Apple Keynote 
• Flipdeck 
• Microsoft PowerPoint 

Web/UI Development 
• AEM Classic platform  
• AEM Classic Touch UI 
• Adobe XD 
• Drupal 
• FIGMA  
• GoDaddy Website Builder 
• HTML  
• Sketch 
• WordPress 

Video & Animation 
• Adobe After Effects 
• Adobe Animate 
• Adobe Audition 
• Adobe Final Cut Pro 
• Adobe Premiere Pro 
• KeyShot (SIM SOLIDWORKS)  
• Panopto 

Other  
• Jira 
• Microsoft Excel 
• Microsoft Teams 
• Microsoft SharePoint 
• Salesforce 

 

EDUCATION

Responding to Conflict, Passport to a Diverse Workplace, and Engaging in a Multi-Generational Workforce: CMC 
(Canadian Management Centre), Online 

Social Media Marketing: Mount Saint Vincent University, Halifax, NS — Certification 

Marketing Essentials: CEED, Halifax, NS — Certification 

Building Your Online Brand: CEED, Halifax, NS — Certification 

Marketing For Your Business Workplace: Mount Saint Vincent University, Halifax, NS — Certification 

Employee and Business Conduct Compliance Training: Lockheed Martin, Dartmouth, NS 

Lockheed Martin Employee and Business Conduct Compliance Training, Dartmouth, NS, Aug. 2016 
Present Beliefs Self Study, Labour Charging, Sensitive Info and International Trade, Export/Import, Ethics Awareness, Improving 
Communication in X-Culture, Contact with Government Employees, Combating Trafficking in Persons, Harassment-Free Workplace,  
Drug-Free Workplace, Insider Trading, and Conflict of Interest Certification 

Adobe Dreamweaver Level 1, 2 & 3: Dalhousie University, Halifax, NS — Certification 

** Graphic Design: Durham College, Oshawa, ON — Diploma with Honours 

** Piping Drafting & Design: Lambton College, Sarnia, ON — Degree 

 


